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Susan Giordano inside her new shop on Spring Street.

By David Maggiotto

Downtown Hastings is probably not the
most exotic location that Susan Giordano’s
career as a makeup artist has taken her.
Giordano said that over the past 20 years,
she has applied cosmetics on “pretty much
every tropical island,” in work that has
graced the pages of most major fashion
magazines. 
While she will continue to do jobs for

some high-profile clients, Giordano is plan-
ning for the next phase of her career to keep
her closer to home. At the end of May she
opened her first store at 3 Spring Street in
Hastings. The business is the launching pad
of the Giordano Beauty collection, a line of
color cosmetics and other products, all
designed by Giordano herself.
The flagship item is Satin Skin, a liquid

moisturizer that Giordano created eight
years ago and that she still mixes and bottles
by hand with an eyedropper. “You have to
start out with beautiful skin,” Giordano said
in a phone interview from her Yonkers
home on Sunday.  “Primed skin is the start-
ing point for any makeup application.”
Explaining that she has “always been

interested in concoctions,” Giordano began
bringing her moisturizing homebrew to
photo shoots, where she would apply a few
drops of the oil to the faces of the models
she was working with that day. Many would
ask her if they could buy the whole bottle.
“These are people who have access to every-
thing, so the fact that they liked it meant a
lot,” Giordano said.
About a year ago she began selling Satin

Skin from her Web site, Giordano Beauty.
The product is a careful blend of six oils
(Egyptian rose geranium, sandalwood, clary
sage, grape seed, rosehip seed, and jojoba)
that costs $60 for a 30 ml bottle. Giordano
said that a single application consists of only
a few drops, and that a bottle being used dai-
ly should last three to four months. 

Recently Giordano designed a line of col-
or cosmetics, of which she outsources the
manufacturing. She also created some bath
products, such as Buttermilk Rose tub tea,
which are a set of three oversize teabags
($18) filled with milk powder and sea salts
that can be placed in a full bathtub to pro-
vide users “a very luxurious experience.”
The seasoned makeup artist is looking

forward to being on hand in the shop daily
to assist shoppers. “I have a trained eye, I
know how to make people look their best,”
Giordano said. “I’m always looking for col-
ors that work well with their color… We can
achieve any look, from ‘I want to look a little
better than when I woke,’ to, ‘I want to look
glamorous.’”
Her talent with makeup has brought

Giordano to the faces of countless famous
women, from Hillary Rodham Clinton to
Angelina Jolie, but she insists that working
for celebrities is “not [her] favorite thing to
do,” and that, “it is much more satisfying to
work on a real woman, and show her true
potential with a little cosmetic sleight of
hand.”
But as a teenager growing up on the

Upper East Side of Manhattan, the celebri-
ties must have seemed more interesting.
Giordano started buying fashion magazines
with her weekly allowance when she was 12.
After graduating from the all-girls St. Jean
Baptiste High School, she got a job as a sec-
retary for a Wall Street firm. She opted not
to attend college, but instead obtained a bro-
kering license and began earning a living as a
stockbroker.
Ensconced on Wall Street throughout

the 1980s, Giordano was still dreaming of
working in fashion. “It took me a long while
to figure out how to transition from reading
the magazines to working for them.” She
began focusing on makeup, and one evening
toward the end of the decade she chanced
upon someone from the Elite Modeling
agency at a social function. The contact

invited Giordano to apply makeup at a test
shoot organized by the agency. She was
hooked by the experience, and Giordano
spent as many nights and weekends as possi-
ble working more test shoots, eventually
amassing a photo portfolio of her work. “It
was very amateur,” she said, “but at the time
I was so proud of it.”
She decided to quit brokering and used

her savings to fly to Milan, which she called
“the hotbed at the time,” and tried to meet
people in the fashion industry. “I spent every
penny I had,” she recalled. Her “proverbial
big break” came in the early ‘90s when she
was hired as the makeup artist for the pho-
tographer Patrick Demarchelier in a spread
for Harper’s Bazaar.  “After that the phone
didn’t stop ringing,” said Giordano.
Throughout the ‘90s and early oughts,

Giordano said she was often on a plane
twice a week, “traveling to places I could
never afford on my own.” Job perks included
five-star hotels and first-class flights. “Money
wasn’t as tight back then with advertising
clients and magazines, and there were a lot
of job perks,” she said. 
One of her most memorable experiences

was doing makeup for Sports Illustrated’s
swimsuit issue. The photo shoot took place
at Graceland, Tenn., in 2006, and although
the Presley mansion was closed to the public
the day of the shoot, Giordano asked if she
could bring a guest. “I said to the Sports
Illustrated people, ‘This new guy I’m dating
loves Elvis — do you think he could come?’”
She was given the clearance, and the guy,
named Gary Leonard, would later become
her husband.
While she loved her work, “I reached a

lot of the goals I set for myself,” Giordano
said, and she decided to launch some kind of
business. She realized she was priced out of
opening a storefront location in the city.
After moving from Manhattan to a house in
Yonkers with a view of the river, she came to
Hastings last October to have her bicycle ser-

viced at Hastings Velo. 
On the drive through downtown she saw

the “For Rent” sign at 3 Spring Street. “Based
on my experience working freelance, I know
when you have an opportunity, you need to
grab it,” she said. She signed a lease on the
space, and spent six months building her
product line. Giordano met with chemists,
manufacturers, and suppliers of raw materi-
als for the creation of her cosmetics, and
hired a graphic designer, Yolena Deyneko of
New York City-based Little Fish Studio, to
design the Giordano Beauty logo.
The interior design of the storefront is

based on Giordano’s personal vision. “I’m
very intent on bringing glamour back to the
beauty shop experience,” she said, adding
that she “wanted to pay homage to the cos-
metic shopping experience I remember
from growing up.” Framed ads and covers
from fashion magazines from the ‘70s and
‘80s grace the shop’s walls, which Giordano
painted a shade of teal. “I love peacocks,” she
said.
In addition to a line of products, Gior-

dano and a few makeup artists she works
with will also supply services at Giordano
Beauty, such as eyelash applications, entire
private makeovers, and group lessons. Busi-
ness hours are Tuesday to Friday, 11 a.m. to
6 p.m., and Saturday 10 a.m. to 5 p.m. The
business can be reached at (914) 693-2187.

Share your business news
Are you a business owner celebrating a

grand opening or a milestone anniversary?
Are you offering a unique new product or
service? Hosting a special event? If so, share
your news with the Enterprise by e-mailing
us at rivertownsnews@optonline.net. Press
releases may also be faxed to the Enterprise
office at (914) 478-2863, mailed to P.O. Box
330, Dobbs Ferry, NY 10522, or dropped off
at 95 Main St. in Dobbs Ferry.
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